Search Engine  Traffic Generation Techniques Checklist

Search Engine Submission

Identify websites.
Identify keywords.
Identify which search engines you want your website submitted to.

o While everyone wants their site on Google or Yahoo, smaller and more
niche or specialist search engine sites can often be a good bet as they
will be searched by those who do not necessarily like or trust the
larger search engines.

Submit your sites in  dividually to the search engines using their submission
procedures.
For mass submissions, use a submission service.
o0 These may be free or may attract a small fee.
o Sites include:
f www.addme.com
f www.addpro.com
f www.startranking.com

Follow one or more of the following strategie s to drive traffic to your site:

Ancillary Services Submission

Identify ancillary services offered by the search engine.

o This includes mapping and location services (such as Google Maps),
directory services run by the search engine and groups or spaces that
you can put your website in.

Submit your site or create your profile in these services an dinclude a URL to
your site.

o Many search engines afford higher search results to sites that utilize
their other services too.

Update or maintain these listings every few weeks to keep them toward the
top of search and listing results.
Watch free, targeted traffic stream to your site.

Link Building

Follow the advice in the Linking Strategy Checklist to build a high number of
incoming links to your site, which improves your SEM score.
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Pay Per Click

Follow the methods in the Pay Per Click Marketing Checklist to have your site
listed as an ad in prominent, if not top, positions in a search engine at a
budget you control.

Search Engine Optimization

Keep content relevant to your page (unless using Black Hat techniques).

Keep your content  keyword -rich to ensure a higher relevancy ranking.

Write high quality content and a lot of it to ensure a high content ranking.

Where possible, work your main keywords into your content.

Consider hiring a Search Engine Optimization (SEO) expert to optimiz e your

site for search engines. These include changes to graphics, interface, layout,

navigation and coding.

o0 SEOis a highly specialized and very complex area best left to

professionals. It is outside the scope of this checklist to discuss SEO
techniques in detail.

Appraisal

If you are receiving traffic and leads from your Search Engine Traffic
Generat ion Techniques and you are happy with the level of traffic you are
receiving, congratulations! You have successfully created a traffic -driving,
lead -generating Search Engine campaign

If not, try one or more of the other strategies.
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